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training and support Haney received over the years from Front Burner Brands, the concepts'
management company. Haney became a Melting Pot franchisee in Atlantic City, N.J. in 2006 and
was named "Melting Pot Franchisee of the Year" in 2010.

"We're thrilled to partner with Charlie and his team to bring Burger 21 to New Jersey — a hot
market right now for better burgers," said Mark Johnston, Burger 21 president and chief concept
officer of Front Burner Brands, management company for Burger 21. "Our crafted burgers, hand-
dipped shakes and menu variety make Burger 21 stand out among better burger concepts and we
have no doubt guests in Voorhees will love what we have to offer."

Haney, president of ABL Restaurant Management, aims to open a dozen locations throughout
southern New Jersey. In addition to offering guests a variety of burgers like the Tex-Mex Haystack,
Spicy Thai Shrimp, Black Bean and Chicken Marsala, the first location in Voorhees also will have
craft beer, wines by the glass and, exclusive to the Voorhees location, adult milk shakes.

"l was blown away by the quality of the food when | visited the first Burger 21 in Tampa, Fla. and

could hardly wait for Front Burner Brands to start franchising the concept,” said Haney. "Opening
Burger 21 in Voorhees fills the need for gourmet burgers that most people can't find without going
to high-end restaurants with big price tags."

To further fuel Burger 21's national expansion, the company is actively seeking qualified
franchisees and will be exhibiting at the International Franchise Expo June 20-22 at the Javits
Center in New York City.



